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Published a paper in Chicago (2015): Customer Integration, Customer Co-

production & Service Quality Performance in the Hotel Industry, proceedings of
the American Marketing Association (AMA) Summer 2015 Annual.

Published a paper in Florida (2014): The Impact of Customer Integration and
Customer Co-production on Service Quality Performance, Proceedings of the
American Marketing Association (AMA) Winter 2014 Annual.

Alzaydi,Z.M., Al-Hajla, A, Nguyen, B., Jayawardhena, C. (2018). A Review of
Service Quality and Service Delivery: Towards A Customer Co-Production and
Customer-Integration Approach. Business Process Management Journal 24 (1),
295-328.

Service Quality Perception and Patients Satisfaction at king Fahd Hospital Baha,
Saudi Arabia (Accepted).

Alzaydi, Z. (2020). The Impact of Service Quality Performance on Destination
Image & Destination Loyalty in Saudi Arabia: An Empirical Investigation.

Management Science Letters, 11 (4), 1153-1162.




® Alzaydi, Z. (2021). The Effect of Intangible Service Quality on Retailing During
the Covid-19 Pandemic in Saudi Arabia. Management Science Letters, 11 (8),

2279 —2290.

® Alzaydi, Z.M., Chanaka, J., Foroudi, P., and Nguyen, B. (2022), "Linking Customer
Integration, and Co-Production to Service Quality Performance: The Importance
of Quality Control Initiatives", in Pantea Foroudi, Bang Nguyen and TC Melewar
(Eds.), The Emerald Handbook of Multi-Stakeholder Communication, Emerald
Publishing.

® Alzaydi, Z. (2022). Using the social media marketing to pro-tourism behaviors:
The mediating role of destination attractiveness and attitude towards the positive
impacts of tourism. Journal of money and business. (Forthcoming).

® Alzaydi, Z.(2022). The impact of service quality dimensions on customer
satisfaction and customer loyalty in Saudi banking. fournal of the North for

Humanities. (Accepted).
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